Fast and
St Lucia

Fiona Macleod is tempted by a Caribbean
profil-stuiing wolidgy villascheme

merging from the cocoon of
EBrEtlr%"h winter, for a few seconds you
carry the sterile, chilly air with you.
You're three or four steps down towards

THE SCOTSMAN

Just 27 miles lonﬁehy 14 miles wide, it
has a hilly terrain, the world's only drive-
involcano, sulphurspringsand a prolifer-
ation of resorts.

the runway before you suddenly realise
you are (00 warm.

Like an intoxicating bath or a good
whisky, the Caribbean night seeps over
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b ﬁem ina ly perfume of
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tells me, as we hurtle

Windj Resort has all you'd ex-
pect of a beach resort - blonde sand and
tur sea within agentle stroll,

swimming pools, rattan ur
nish:-d cateries and coconuit tree-shaded
cocktail bar.

Hibiscus villas offer access to a charm-
ing two-tier swimming pool with views
over the ocean, and even have their

upbyra.nkso(bamnltugs Thrl‘milbol—

Mbalmny with hot tub. It’s no wonder

sters and today St
Luciais still one of the leading banana ex-
in the Caribbean.

In the 18th century the island became
home to colonial struggles between the
French and British, eventually becoming
British in 1814 after changing hands 14
times. In Fe 1979itgained indepen-
dence and retains a French influence,
though English is spoken alongside the

local Patois.
Shaped likea St Luciais the sec-
ond largest of the Windward Islands on

the West Indies’ Lesser Antilles b

here are looking to make
their stay a little more permanent.
Increasingly, resorts are creating prof-
ildmin; emes where you purc
your holiday villa but rent it out most of
theyear.Such schemes allow the owner to
stay in their property for a fixed number
of 'weeks each year and the resort will
manage it the rest of the time, finding
holiday-making tenants, maintaining it
and cutting you a share of the profit.
Despite  the

gound. but with sales still nt,
spite the falling value of the pound and
US dollar, the investment potential of
properties here is not diminishing.

St Lucia is not offering the kind of
ostentatious, extravagant luxury that
Russian billionaires demand or the archi-
tects of the global economic crisis can
only dream of from their prison cells {(we
w:sg)smhasmcmadaamnbma,but
aiming to offer something different such
as quirky features, rooftop or infinity
swimming pools, Moroccan architectural
chic,orjust plain family friendlinesstoat-
tract client

Convenience is crucial to this small
island’s appeal and it can be reached in
seven homs directly from the UK. Vi
Atlantic offersdirect flights from Lon
Gatwick.

BA also offers direct flights, and the
l:ombu:lgnnoll:;‘ yzarwu&::lmﬂperst
atures spoken ensure
Lucia ﬁcksw hol%ymalwrs’ check-
list 11_11:5: t::u ideal destination.
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St Vincent and Martinicue to the north-
westof| halfway down the chain
of the castern Caribbean archipelago.
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kemrt devel report a few units
as some in the
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resort, near Rndn? Bz
on the north west of the island, offers
Lucia’s first residential private yacht har-
bour and has 50 berths,
Opened in 2007, this resort is built on
reclaimed land offering an  unusual
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i The official currency is the Eastern
Caribbean Dollar, you can use US
dollars| but you'll get a better Exchanqe
rate on EC dollars, plus manVShops
offer cheaper prices for EC.

& Temperatures never dip below 70F - -

and the wet season stretches from
June to December. i o
1 The Landings, www,thelandings _
stlucia.com; e-mail info@thelandings
stlucia.com; sales line 0845 217 785

::vfi!laﬂﬁam orcall 620 &81%47733'
currently known a§‘ Jalousie
Plan hejalousie
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opportunity to buy a freehold Caribbean
beachfront property - normally all land
within 20 metres of the shore is owned by
the government and can only be leased.

Ownersalso havemembershipat the St
Lucia Golf and Country Club, there is a
beach-side restaurant and, of course,
space to park the yacht.

Currently phase three properties from
one-bedroom at £429,200 to three-bed-
room “grande residences” and four-bed-
room town houses at over £2 million, will
be ready by end of this year or early
next year.,

Given the propensity for hurricanes
and the volcano just up the road, these
propertiesare built to withstand acatego-
ry four hurricane, with special hurricane
glass which can stop a two inch by four-
inchprojectileflying through theairat 60
miles an hour.

Choose from a beach-side villa with
bedroom patio doors opening straight
onto your private terrace complete with
your own pillar-lined entrance to the
sandy shore, or if you want to keep an eye
on your pride and joy, opt for a marina-
facing, flat-style villalooking out over the
yachts.

The Tides Sugar Beach (a reference to
the area having once been a sugar planta-
tion) will be the new name for the Jalousie
Plantation resort, with a secluded exclu-
sive beach sunk between the two Piton
mountains, in one of the world’s 174 natu-
ral Unesco world heritage sites.

Lord Glenconner, a friend of the late
Princess Margaret, was once owner of this
site, three miles from the town of
Soufriere, 45 minutes from the inter-
national Hewannorra airport.

The Tides brand already has resorts on
Mexicos Yucatan Peninsula, on Playa la
Ropaon the Mexican Rivieraand on Flori-
da’s South Beach.

Ifyoubuy a villa here, ownership guar-
anteesyouaminimum five percentrental
income from the completion of sale to 12
months after the hotel’s planned comple-
tionin2011. Youwillalsobeentitled touse
the villa for four weeks each year,

Rental is split on a revenue basis. 37.5
percentofroom revenue goes tothe own-
ers, which offers an unusually good deal
compared to the normal cut of the profits
deal on offer in the Caribbean.

Three to four-bedroom villas here vary

‘thejalousieplantation.com.
B St Lucia Tourist Board, 020 7341
7000 sitbinfo@stluciauk.org
www.stlucla,nrq :
B St Lucia s four hours behind GMT,
valid passports must be carried by all
visitors except US and Canadian.
citizens. Identity visas not nemssary
for citizens of the US . af the
commonwealth, .
g}ﬂgh season 20 Dagember tna
he end o

rJaz:
rst ten days in May The
‘of visitors are from the UK

from US $2.8-6 million all with varying
sizes of pool and furniture is extra

Property valuesin St Lucia have experi-
enced an annual rise of 15-20 per cent
value, but, of course, no-one can predict
what will happen in future.

Marco Bonini, managing director of
Prestigious Properlies in the UK, says: “St
Lucia is becoming the lifestyle destina-
tion of choice in the Caribbean for those
who want a piece of paradise.

“With its superb location, properties
are continuing to achieve 15 20 per cent
annual appreciation, and with the dollar
rate still favourable to British and Euro-
pean buyers, 'm confident that those
with intelligent money will recognise
Sugar Beach’s investment outlook.”

Some development owners admit
there have been cancellations and people
pulling out of deals, but notin large num-
bers, Anclthal:screanngabuyeu market,
with resorts not cutting prices of proper-
tybut offering extrassuchas personalised
butler services, iPod docking stations,
personal chef, free activities from scuba
diving to watersport lessons, spa treat-
ments and golf club memberships.

Jalousieis currently offeringa free wed-
ding package if you stay for seven nights,
and in comparison to Barbados, prices on
this island are 30-40 per cent cheaper
than the equivalent accommodation.

Amy Winehouse might have embar-
rassed some during her well-document-
ed two month stay here, but not St Lucia’s
tourism minister. “She raised awareness
of 8t Lucia, and every time there is a pic-
ture of her here, she’s smiling, There's an
automatic halo effect. It's intrigued
people what has made her happy,” said
Allen Chastanel.

Cricketers, footballers, DJs and well-
kent UK TV faces have all invested in
property on the island, so even in these
uncertain financial times, it's unlikely
that holidaymalkers would ever turn their
back on the Caribbean and with a strong
North American and British clientele,
theyseem unwillingtolet go of theideaof
this group of islands as a pzu‘adise.

With St Lucia cunningc{l fostering its
image as a honeymoon destination or
that once in a lifetime holiday many take,
people still want to splash out on this
place with such a romanticism and like,
Amy, stay smiling.



